Visitor Survey
Qi1 2025




Key Findings

Visitor information
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When surveyed, 71% of participants said they lived in the UK, 25% identified as local residents of
Derbyshire and/or the Peak District, and 4% reported traveling from overseas.

Of those who stated they live in the UK, the majority (43%) reported residing in the East Midlands.
This was followed by the North West (13%), Yorkshire and the Humber (10%), and the East of
England (10%). Smaller proportions came from various other regions including London, the South
East, South West, West Midlands, North East, and Scotland, each accounting for 3% of respondents.
No participants reported living in Wales, Northern Ireland, or the Channel Islands/Isle of Man, and
3% preferred not to disclose their location.

Of the respondents who reported traveling from abroad, 75% were from Europe and 25% were from
North America.
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As expected in a visitor survey, the vast majority of respondents (92%) indicated that their reason
for visiting was for leisure, including holidays, short breaks, or day trips. A smaller proportion were
visiting friends or family (6%), and a few were on a business trip (2%).

The majority of visitors (59%) were on a day trip lasting more than 3 hours. Additionally, 31% stayed
for 2 or more nights, while 8% stayed for just 1 night. A small number (2%) were making an
overnight stop-over as part of a longer trip or tour elsewhere.

The most common activities among visitors were eating and drinking at cafés, pubs, or restaurants
(67%) and sightseeing or exploring the area (63%). Many also visited attractions such as historic
houses, theme parks, or museums (59%), and took part in outdoor leisure activities like walking or
cycling (48%). Less common activities included visiting friends or relatives (11%), attending public
events (13%), or engaging in hobbies and cultural experiences (17%).
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The most common types of accommodation were staying with friends or relatives (35%) and self-
catering options such as cottages, houses, or lodges (33%). Hotels were also a notable choice, used
by 15% of visitors. Other accommodation types—including guest houses/B&Bs, pubs with rooms,
hostels, and caravan or camping options—each accounted for 4% of responses, indicating more
limited use.

Just under half of the visitors (48%) had booked accommodation in advance, while 52% did not
book accommodation (likely day visitors or those staying with friends/family). Among those who did
book, the majority made their reservations 1 to 3 months in advance (15%) or 3 to 6 months in
advance (13%). A smaller number booked 2 weeks to 1 month prior (11%), while only 2% booked
within the last week. Notably, no visitors reported booking accommodation on arrival, and 7% had
booked more than 6 months in advance.

In addition to accommodation, the majority of visitors (72%) did not book anything else in advance.
Among those who did make additional advance bookings, events were the most commonly
reserved (13%), followed by tours (11%) and attractions (9%). A smaller portion (4%) arranged
vehicle hire in advance.




Key Findings

Visitors in destination
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The survey results show that visitors explored a diverse selection of locations across the Peak District and
Derbyshire. Bakewell (53%), Castleton/Edale (47%), Buxton (43%), and Matlock/Matlock Bath (43%) were
among the most frequently visited areas. Other notable destinations included Hathersage (30%),
Ashbourne and Chesterfield (both 26%), and Belper (17%). Fewer visitors reported going to Derby City (9%),
South Derbyshire (11%), and Glossop (8%).

Among the attractions listed, Chatsworth House was the most visited, with 55% of respondents indicating
they had been there, followed by the Peak District National Park at 49%. Other popular sites included
National Trust properties (31%), Crich Tramway Museum (25%), Dovedale (24%), and the Heights of
Abraham (24%). A notable number also visited Bolsover Castle (22%) and various Peak District caves and
castles such as Peak Cavern, Peveril Castle, Speedwell Cavern, and Treak Cliff Cavern—each attracting 18%
of visitors. Meanwhile, 18% of respondents stated they had not visited any of the listed attractions.

Among those who indicated they had visited the Peak District National Park, the most frequently visited
locations were Ladybower Reservoir / Derwent Dam (56%), Stanage Edge (44%), and Mam Tor (40%).
Kinder Scout and the Castleton caves and caverns were each visited by 36% of respondents, while Bamford
Edge attracted 32%, Chrome Hill (Dragon’s Back) 24%, and Dovedale 20%.




Key Findings

Town & City

Visitors to Derby reported spending time at a variety of attractions, with the Derbion shopping
centre and Irongate/Sadlergate area being the most popular, each visited by 80% of respondents.
Other frequently visited sites included the Cathedral/Cathedral Quarter, the Museum & Art Gallery,
the Museum of Making, and Pickford House (each at 60%). Fewer visitors explored QUAD (40%),
took a riverboat ride (20%), or mentioned other locations (20%).

Among those who visited Buxton, the most popular attractions were Pavilion Gardens (73%) and
the Buxton Crescent Spa (64%). The Buxton Opera House also drew significant interest, with 45% of
visitors attending. Smaller proportions explored Poole’s Cavern and Solomon’s Temple (both at
27%), while fewer visited the Devonshire Dome (9%). Only 5% of respondents indicated they did not
visit any of the listed attractions.

In Chesterfield, the Crooked Spire Church was the most visited attraction, mentioned by 62% of
respondents. Queens Park attracted 31% of visitors, while 15% visited the Winding Wheel. Notably,
38% of visitors indicated they had not visited any of the listed attractions.
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Spend and Satisfaction
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When asked how likely they were to recommend Derbyshire and the Peak District on a scale of 1 to
10, respondents gave an average rating of 9, indicating a high level of satisfaction and likelihood to
recommend the destination.

On average, visitors reported spending £311 on accommodation, making it the highest spending
category. This was followed by £87 on food and drink, £44 on shopping, and £40 on entertainment.
Transport within the destination accounted for the lowest average spend at £14. These figures
reflect average spending across all respondents, including both day and overnight visitors.
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Q1: When did you last visit The Peak District and /or Derbyshire?

In the area now
In the last month
2-3 months ago
4 - 6 months ago

more than 6 months ago

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



Q2: Are you a local resident, from elsewhere in the UK or from overseas?

Resident, living in the The Peak District and / or Derbyshire

Live in the UK

Live overseas

Other (please specify)
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Q3: Which, if any of these areas did you visit during your visit? (Please

tick all that apply)

None of the above
Ashbourne
Bakewell

Belper

Buxton
Castleton / Edale
Chesterfield
Derby City
Glossop
Hathersage
Matlock / Matlock Bath
South Derbyshire

Other (please specify)
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Q4: Which of the following have you visited in Derby City?

None of the above

Cathedral / Cathedral quarter
Derbion

Irongate / Sadlergate shopping area
Museum & Art gallery

Museum of making

Pickford House

QUAD

Riverboat

Other (please specify)
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Q5: Which of the following have you visited in Buxton?

None of the above

Buxton Crescent Spa

Buxton Opera House

Devonshire Dome

Pavilion gardens

Pooles Cavern

Solomons Temple
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Q6: Which of the following have you visited in Chesterfield?

None of the above

Crooked Spire (Church)

Queens Park

Winding Wheel
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Q7: Which, if any of these attractions / places of interest did you/will you
visit during your time here? (Please select all that apply)

None of the above
Calke Abbey
Cresswell Crags
Denby Pottery
Gullivers Kingdom
Heights of Abraham
Matlock farm park
Peak Cavern

Peak Wildlife Park
Speedwell Cavern
Dovedale

World of Wedgewood
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Q8: Which of the following areas in the Peak District National Park did
you visit? (Please tick all that apply)

Bamford Edge

Castleton Caves and Caverns
Chrome Hill (Dragons Back)
Dovedale (Should this be top level?)
Kinder Scout

Ladybower Reservoir / Derwent Dam
Mam Torr

Stanage Edge
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Q9: Which of the following National Trust properties / sites did you visit
(Please tick all that apply)

Calke Abbey

Hardwick Hall

The Children's Country House at Sudbury

Longshaw, Burbage and the Eastern Moors

Kinder, Edale and the High Peak

Staunton Harold

Foremark reservoir
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Q10: What was the MAIN reason for your visit?

Leisure (short break, holiday, day trip)

Visiting friends and/or family

Business trip

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%



Q11: What would best describe your visit duration?

Day trip (more than 3 hours)
Overnight trip for 1 night
Overnight stop-over as part of a trip or tour elsewhere

Staying visit for 2 or more nights
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Q13: Which of the following activities have you done / will you do during
your trip here? (Please tick all that apply)

None of the above

Visited friends or relatives
Went to a visitor attraction e.g. a historic house, theme park,...
Took partin sports and outdoor leisure activities and sports...
Went sightseeing and exploring areas
Took partin hobbies and interests

Took partin a health or wellbeing experience (spa, retreat,...

Attended a special event or celebration of personal nature...
Attended an organised public event (exhibition, concert, fair, ...
Went to an arts, cultural or entertainment experience...
Speciality shopping (items you do not buy regularly clothes,...
Food and drink (café, pub, restaurant)
Attended a business meeting, conference or work event
Took partin leisure activities not mentioned above

Other (please specify)
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Q14: Is this your first visit to the area?

Yes
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Q15: What type of accommodation are you mainly staying/did you stay in
during your time in The Peak District and /or Derbyshire?

Guest house / B&B

Self-catering — cottage/house/lodge etc
Pub with accommodation

Hotel
Caravan/motorhome/camping/glamping
Friends/relatives home

Hostel

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%



Q16: Which of the following did you use to book your trip? (please tick all
that apply)

Not applicable F
Accommodation providers own website

booking.com

Expedia.com

Hotels.com [l

Lastminute.com

Trip Advisor

visitpeakdistrict.com

Airbnb

Through a cottage lettings agency

Other internet/website — please specify below
Over the phone with accommodation

By email direct with accommodation

On arrival face-to-face / just turned up

Through a tourist information centre

Through a travel agent/ tour operator Group/party booking
Unsure/can’t recall [l

Other (please specify)
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Q17: How long before the trip did you book your accommodation?

Not applicable

In the last week

2 weeks - 1 month ago
1-3 months ago

3-6 months ago

More than 6 months ago

Booked on arrival
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Q18: Did you book anything else in advance? (Please tick all that apply)

None of the above
Attractions
Events

Tours

Vehicle hire
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The Peak District and /or Derbyshiré?, before y'our visit and while on your
visit? (Please tick all that apply)

None of the above
Been before/previous visit
Recommendations from friends/family
Online review platforms (e.g., TripAdvisor)
General online searching
visit peakdistrict.com
City hosts
Transport provider websites/apps
Online content of venues visited
Twitter
Instagram
YouTube
Other social media (e.g. TikTok) - please specify Email...
Newspapers/magazine
Travel Agents/Tour operators
Brochure
Guide book
Tourist Information Centres

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



your home / workplace / place of stud;} to y'our destination b) around your
destination

Car - own/friend's /family's/company car =
Trin P

Organised coach tour |

Walked/on foot _:

Tube/underground train |

Motor home/campervan

Boat :
Other boat/ship/ferry/yacht :

Motorbike :

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

B From your home / workplace / place of study to your destination

B Getting around your destination



Q21: What type of car was it?

Electric

Hybrid

Petrol

Diesel

Don't know
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Derbyshire as a plac'e to visit to a friend, family member, or colleague?
Scale 0-10 where 10 is extremely likely and 0 is not at all likely




Q23: How would you rate The Peak District and /or Derbyshire overall?

Excellent

Very good

Good

Fair

Poor

Very Poor
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Q24: How would you rate The Peak District and /or Derbyshire for each of
the following

Feeling of safety E

Value for money E
e —

Range and quality of visitor attractions

Signage for getting around E
The quality of the cultural scene E

Cleanliness of public spaces etc. ;

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

W Excellent W Verygood Good M Fair M Poor M Verypoor



Q25: Who are you visiting with?/ Who was your visit with?

By yourself

With your partner only

With an organised group or coach party
With friends and/or family

Other (specify)
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Q27: Are there children in your travel group?

Children under 5yrs
5-10years

11 - 15 years

16 or over

No children
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Q28: How many people in your immediate party fall into each of the
following age groups?



impairménts, phys'ical or mental health conditions or illnesses iasting or
expected to last for 12 months or more?

Yes
No

Don't know

Prefer not to say

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



or illnesses affect you and/or thosé-yo'u are visiting with, in any of the
following areas? (Please tick all that apply)

Prefer not to say

Vision — blindness

Vision — partial sight

Hearing — profound deafness

Hearing — partial hearing

Mobility, without the need for walking aids — for example, to...

Mobility, needing walking aids — for example, to walk short...

Mobility, needing a wheelchair some of the time

Mobility, needing a wheelchair all of the time

Dexterity — for example lifting and carrying objects, or using...

Learning or understanding or concentrating
Memory
Mental health

Stamina or breathing or fatigue

Socially or behaviourally — for example associated with...
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Q31: To what extent have your accessibility requirements been met on
this visit?

Completely met, everywhere we have been/everything we
have done on this visit

Largely metin most places we have been/things we have done
on this visit

Some needs have been met, some haven’t

Our needs have been largely unmet during this visit

Our accessibility needs have not been met at all on this visit
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yourselvés to be in a mino-rity or u'nderrepresent-ed grbup (e.g. sexual
orientation, ethnicity, religion etc.)

Yes

No

Don't know

Prefer not to say
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Q34: To what extent has your group felt welcomed and comfortable

during this visit?

Always welcomed and completely comfortable, everywhere
we have been/everything we have done on this visit

Largely welcomed and comfortable in most places we have
been/things we have done on this visit

Sometimes welcomed and comfortable, sometimes not
Largely felt unwelcome and uncomfortable during this visit

Have not felt welcomed or comfortable at all on this visit
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visit on the following? (Pleasé provide estimates if ybu do not know the

exact figure)

Accommodation
Food and drink

Entertainment

Transport
withim
destination

o

COther costs

100

200

200

4o

500



Q37: How likely are you to visit the area again?

Definitely will

Very likely

Quite likely

Not sure

Not very likely

Definitely will not

Prefer not to say
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you? Please rank these statements below that best reflect what
sustainable/responsible tourism mean to you.

It means
effort to en...
It means
effort to...
It means
time to thin...
It means

destination...
It means
choosing a
destination ...
It means
making amn
effort to be...
It means wvery
little — it has
become a...

Il don™t know
what it means

10



Q39: And when it comes to taking leisure breaks or holidays, which of the
following things have you done in the past? (Please tick all that apply)

None of the above

Paying a fee/premium to offset carbon emissions of travel or...

Choose a destination on the basis of its...

Using public transport or greener transport alternatives to...

Visiting less well-known places/ attractions to avoid the...

Staying in eco or environmentally-accredited...

Research fully transparent information about the operations, ...

Signing up to apps, clubs or services that help me make...

Supporting tourism businesses that invest in local people and...

Supporting tourism businesses that invest in sustainable...

Buying local when | can

Choosing options that allow me to ‘live like a local’ and have...

Buying sustainable/responsible food and beverage offers...

Enjoying pristine, unpolluted natural environments

Choosing accommodation or services that showcase their...

Choosing destinations that are truly committed to preserving...

Visiting places outside of peak season to lighten the load of...
Making a sustainable/responsible tourism pledge
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Q40: What is your gender?

Male

Female

Non-binary

Prefer to self-identify

Prefer not to answer
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Q42: Which area of the UK do you live in? UK residents only

London

South East
South West
West Midlands
East Midlands
East of England
North East
North West
Yorkshire and Humber
Wales

Scotland .
Northern Ireland

Channel Islands or the Isle of Man

Prefer not to answer .
T

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



Q44: Which region do you live in? For overseas visitors only.

Asia

North America
South America
Oceania

Africa
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Q46: Which of the following ethnic groups best describes you?

White English / Welsh / Scottish / Northern Irish / British :—
White Irish

White Gypsy or Irish Traveller

Any other White background [l

White and Black Caribbean

White and Black African

White and Asian

Any other Mixed / Multiple ethnic background
Indian

Pakistani

Bangladeshi

Chinese

Any other Asian background

Black African

Black Caribbean

Any other Black / African / Caribbean background Arab
Other ethnic group

Prefer not to answer

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



Q47: How best describes your current employment status?

Working full-time

Working part-time

Retired

Student

Voluntary Worker
Unemployed

Homemaker

Unpaid carer

Not working due to ill health
Other

Prefer not to answer
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Q48: Are there children under 16 years in your household?

Yes

No

Prefer not to say

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



